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Make your summer an  
influential one.  

For more than six decades the Ojai Music Festival 

has been a laboratory for the special chemistry that 

results from combining insatiable curiosity with 

unbounded creativity. The formula is simple: Each 

year a music director selected by Festival Artistic 

Director Thomas W. Morris is given the freedom to 

imagine four days of musical brainstorming. Some 

have approached their task with caution, fearing that 

Ojai might be like other places. But, of course, it’s 

not. More often this unique blend of enchanted 

setting and an audience voracious in its appetite for 

challenge and discovery has inspired a distinguished 

series of conductors, performers, composers to push 

at boundaries and stretch limits. 

 

Among the Festival’s diverse music directors have 

been such renowned artists as Leif Ove Andsnes, 

John Adams, Pierre-Laurent Aimard,  George 

Benjamin, Pierre Boulez, Aaron Copland, Ingolf 

Dahl, Peter Maxwell Davies, eighth blackbird, Lukas 

Foss, Kent Nagano, David Robertson, Esa-Pekka 

Salonen, Robert Spano, Igor Stravinsky, Michael 

Tilson Thomas, Dawn Upshaw, and Mitsuko Uchida.  

 

Considered a highlight of the summer classical 

music season, the Ojai Music Festival is a four-day 

series of concerts, symposia, and auxiliary events 

set in the idyllic Ojai Valley, known as California’s 

Shangri-la.  

 

“For decades musicians have been emboldened 
by Ojai to think creatively and take chances with 
new music.” - The New York Times 
 
 
“Ojai has earned its reputation as one of the 
most important events on the annual American 
cultural calendar.”  - Gramophone 
 
 
“If the music wafting on this valley’s breezes 
tells us anything, it’s that history lives at Ojai.”  
- Wall Street Journal 

BE CURIOUS 
     BE ENTHRALLED 

          BE ADVENTUROUS 

BE THERE 

Inuksuit - 2012 

Martin Fröst - 2012 

OJAI 

MUSIC  
FESTIVAL 

 
 
 

ARTS MANAGEMENT 
INTERNSHIP  
PROGRAM 

Front cover images by Tim Norris 



OPPORTUNITIES a day... 

in the life of an intern. 

9:00 am 
It’s the second day of the Festival, and I 
arrive at the Festival office to meet with 
Gina Gutierrez, head of Marketing & PR for 
the Festival, to discuss the plan for the day. I 
start working on an e-mail to send to our 
patrons about streaming the concerts online.  
 
10:00 am 
Next I’m off to retrieve an American Public 
Media reporter from a hotel and drive him 
to the Festival office, where he will start to 
do interviews with the artists.  
 
11:00 am 
I head over to Libbey Park to make sure my 
2013 subscriptions booth is all ready for the 
day.  
 
1:00 pm 
I attend the Ojai Talks with Ara Guzelimian 
and Leif Ove Andsnes, the 2012 Music 
Director.  I’ve been sent there to take pictures 
for the Festival’s Flickr and Facebook pages. 
It’s very fun to use my love of photography in 
a much more professional environment! Also, 
listening to the Ojai Talks is very insightful 
and interesting.  
 
5:00 pm 
It’s time for the press dinner, and I head over 
to a local restaurant with the Festival’s 
marketing and social media professionals.   
 

I got the opportunity to meet a lot of 
reporters and eat wonderful Italian food! 
This event was my favorite part of the day.  
 
6:30 pm 
I’m at the 2013 subscriptions booth in Libbey 
Park where I answer questions about next 
summer’s Festival and socialize with the 
patrons.  I hear so many interesting stories 
about the artists for 2013! 
 
8:00 pm 
It’s concert time! Tonight I spend the first half 
of the concert with the box office, helping 
them count tickets, and then I get to listen to 
the amazing music in Libbey Bowl! 
 
10:00 pm 
I head back to the Festival office and look at 
the photographs by Tim Norris, our official 
photographer.  I review them with Laura, the 
Festival’s publicist, while she decides which 
ones to send to The New York Times and The 
Los Angeles Times for their reviews over the 
weekend.  
 
11:30 pm 
It’s time to go to my host family’s house and 
get a good night’s rest!  

name: 

 

date: 

 

internship: 

Box Office interns sell tickets to 
patrons by phone and in person, as well as 
serve as guides to the Ojai Festival  
experience. 
 
Business Administration interns work with 
office staff on finances and various other 
Festival tasks.  
 
Marketing/Public Relation interns 
assist the Marketing Director with 
advertising and other press functions of the 
Festival including photography,  
interviews, and overall communication. 
 
Operations interns help produce 
Festival activities in Libbey Park and bonus 
events with operations staff. 
 
Production interns provide support for the 
Festival producer and production crew. 
  
Retail interns take inventory of 
merchandise, including CDs and books, and 
sell during Festival weekend. 
 
Special Events interns assist with set up, 
planning, and execution of special events 
exclusively for patrons.  
 

These tasks are typical for Festival  
weekend. Before and after Festival, 

tasks vary greatly and interns will gain  
experience in many different areas. 

 
Each internship lasts approximately  

three to four weeks. 


